MULTIPLE GENERATIONS IN THE WORKPLACE
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MULTIPLE GENERATIONS IN THE WORKPLACE

COMMUNICATION ACROSS MULTIPLE GENERATIONS:

O o, Of executives said communication skills are the greatest differences
A) among their company's employees who are from different generations.

BABY BOOMERS GEN X MILLENNIALS m
Preferred

communication Most reserved Control-and-command Collaborative In-person
style with manager

Preferred tool Pick up the phone Email Tex.tlng, tweet'lng. anc':l Text everything,
& call orin-person posting on social media Instagram, YouTube
Feedback in real time,
Feedback No news is Once per year during even daily, Constant, honest, &
Preferences good news performance review over annual reviews immediate feedback
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